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ENRICHED BY A GENERAL STUDY ON PRODUCT PAGES
The objective of this study conducted in 2019 was to review a large number of cases bearing in mind the 

consumers, experts and semiotics analysis to understand the phenomenon and its evolution

Listening to 

Consumers

Crowdsourcing survey of 150 

consumers

+ 2 forums quali online on 

WhatsApp on 11 people

(July and September 2019; online 

shoppers aged 21 to 55)

+ 2 GotoMeeting meetings 

(July 2019)

Reviews on the best practices

Exploring uses

Testing 4 practical cases

With focus on key sectors

Semiotic audit

In-depth semiotic decryption of a 

large panel in order to create a 

long-term, operative reading grid 

with Raphael Lellouche

Best practices analysis with art 

directors, Japanese and Chinese 

experts

Observatory

market places

Documentary watch including 

USA, Asia, Amazon agencies, 

Paris Retail Week, Amazon 

Academy

Observatory of more than 500 

cases of e-markets and product 

pages with a deepening of four 

partners

Interview experts

Interviews with brands, experts 

and agencies with expertise in 

product pages

1 3 42

4



Product Content 2021
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DISTANCE SELLING: PRODUCT INFORMATION IS A MUST

PRODUCT PAGE 

in the age of e-commerce and physical distance

to choose without handholding or sales contact

TECHNICAL DEMO 

to reveal the hidden mechanisms (mechanical, chemical, 

software or electronic reactions) of increasingly complex 

products (snorkel vs snorkel mask)
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PRODUCT 
CULTURE

Guide to choose: 
comparators, selection 
guides, observatories, 

test laboratories

Feedback: expert opinions, 
testimonials, communities, 
galleries of achievements, 

opinions, forums, wikis, video 
testimonials

Legislative context: 
standards, consumer 
rights, jurisprudence

General knowledge: 
history, geography, cultural 

background, world view 

Behind the scenes of 
manufacturing: origin, 

ingredients, process, software, 
technology, factory visit, CSR 

approach

Discovering uses: tutorials, 
instructions for use, recipes, 
tips, advice, demonstrations, 

simulators

THE DIFFERENT REGISTERS OF PRODUCT CONTENT

Content that accompanies and stimulates the use of products and services at different stages of the 

process
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1
BRAND PAGE

VS PRODUCT PAGE

The functions of each type of 

page

Evaluation on 3 different criteria
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TWO LOGICS: PRODUCT PAGE AND BRAND SPACE

The example of the Easybreath mask from Subea on Decathlon.fr (product page) and on Subea.fr (brand space)

SUBEA.FRDECATHLON.FR
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WANT TO KNOW MORE?

Click to download customer testimonials and examples of our deliverables.

See what our customers have to say about us : 

https://www.quali-quanti.com/wp-

content/uploads/2025/10/QualiQuanti_Client-testimonials.pdf

See what our deliverables look like : 

https://www.quali-quanti.com/wp-

content/uploads/2025/10/QualiQuanti_Deliverables.pdf
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