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ENRICHED BY A GENERAL STUDY ON PRODUCT PAGES

The objective of this study conducted in 2019 was to review a large number of cases bearing in mind the
consumers, experts and semiotics analysis to understand the phenomenon and its evolution
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DISTANCE SELLING: PRODUCT INFORMATION IS A MUST

TECHNICAL DEMO
to reveal the hidden mechanisms (mechanical, chemical,
software or electronic reactions) of increasingly complex
products (snorkel vs snorkel mask)

PRODUCT PAGE
in the age of e-commerce and physical distance
to choose without handholding or sales contact
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THE DIFFERENT REGISTERS OF PRODUCT CONTENT

Content that accompanies and stimulates the use of products and services at different stages of the

process

Discovering uses: tutorials,
instructions for use, recipes,
tips, advice, demonstrations,
simulators

Behind the scenes of
manufacturing: origin,

ingredients, process, software,
technology, factory visit, CSR
approach

Product Content 2021

Guide to choose:
comparators, selection
guides, observatories,
test laboratories

Feedback: expert opinions,
testimonials, communities,
galleries of achievements,
opinions, forums, wikis, video
testimonials

PRODUCT

CULTURE

Legislative context:
standards, consumer
rights, jurisprudence

General knowledge:
history, geography, cultural
background, world view
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BRAND PAGE

The functions of each type of
page

VS PRODUCT PAGE
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TWO LOGICS: PRODUCT PAGE AND BRAND SPACE

The example of the Easybreath mask from Subea on Decathlon.fr (product page) and on Subea.fr (brand space)
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J WANT TO KNOW MORE?

Click to download customer testimonials and examples of our deliverables.

\,LQUALIQUANTI

CREATIVE INTELLIGENCE

WHAT OUR CUSTOMERS SAY

&,

See what our customers have to say about us :
h LIWww, li- nti.com/wp-

QualiQuanti Presentation 13

¥,

See what our deliverables look like :
https://www.quali-quanti.com/wp-

nten

2025/1

ntiDeliver:

f

7LQUALI QUANTI

CREATIVE INTELLIGENCE

WHAT OUR DELIVERABLES
LOOK LIKE
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https://www.quali-quanti.com/wp-content/uploads/2025/10/QualiQuanti_Client-testimonials.pdf
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https://www.qualiquanti.fr/wp-content/uploads/2023/06/QualiQuanti_Livrables.pdf
https://www.quali-quanti.com/wp-content/uploads/2025/10/QualiQuanti_Deliverables.pdf
https://www.quali-quanti.com/wp-content/uploads/2025/10/QualiQuanti_Deliverables.pdf
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